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Thank you for attending our masterclass.
Use these four practical handouts to support you to comment, connect, create and build the habit. 
They’ll help you to take small, purposeful steps from ‘lurking to leading’ conversations.

[bookmark: _HANDOUT_1]HANDOUT 1
LinkedIn profile review and action plan
[bookmark: _HANDOUT_2]HANDOUT 2
Comment, Connect and Post: Practical starters for being useful, visible and human on LinkedIn
[bookmark: _HANDOUT_3]HANDOUT 3
AI Prompt Sheet for LinkedIn
[bookmark: _HANDOUT_4]HANDOUT 4
From Lurking to Leading: ‘Seven-Day LinkedIn Challenge’

The aim is not to build the biggest network; it is to build a more useful one. 

Have fun with this and why not share a post to your closed employer engagement group and let us know how you get on T Level LinkedIn Employer Engagement LinkedIn Forum
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HANDOUT 1
LINKEDIN PROFILE REVIEW AND ACTION PLAN
Is your profile working as an employer-facing shop window?
The quick test: 
If an employer clicks your profile today…
· Do they quickly understand who you are and how you can help?
· Do they see evidence that you work with employers and understand their world?
· Do they feel invited to connect or start a conversation? 

Let’s self-assess the basics… 
	1. First Impressions
	
	
	

	Check:
	What good looks like:
	Yes
	No
	Could be better

	Profile picture
	Clear, current, professional, and approachable. Good lighting; no cropped group photos. 
	
	
	

	Banner
	Simple and relevant to your role, organisation, skills or employer engagement focus. Avoid lots of small text.
	
	
	

	Headline
	Goes beyond your job title and explains who you help or what you help employers do.
	
	
	

	Mobile view
	Check your profile on your phone. Is your headline clear? Does the banner crop well?
	
	
	

	Headline formula
Helping [who] with [what] | [key offer or focus] | [organisation/role]

Examples:
· Helping employers build future talent through T Level industry placements | Employer Engagement at X College
· Connecting local employers with T Level students, skills and future workforce opportunities
· Supporting construction employers with T Levels, placements and early talent pathways



	2. About Section: make the value clear
	

	Does it answer?
	
	Review notes:

	Who are you and what is your role?
	Your ‘About section’ does not need to be long. Aim for 3–5 short paragraphs.

Useful words employers may search for
T Levels • industry placements • future talent • skills • workforce development • apprenticeships • employer partnerships • recruitment • training • business growth • early careers

Simple structure
I work with…
I help employers to…
I am particularly interested in…
Please connect if…
	

	Which employers, sectors or location/s do you work with?
	
	

	What do you help employers achieve?
	
	

	Why might an employer want to connect?
	
	

	What is your invitation or call to action?
	
	



	3. Experience Section: show impact, not just responsibilities 

	

	Instead of:
	Try:
	Review notes:

	Listing internal duties
	
Explaining the employer or student impact
	

	Using provider / education acronyms
	
Using clear employer-friendly language

	

	Saying “responsible for employer engagement”
	
“Building partnerships with employers to create meaningful T Level industry placement opportunities”


	

	Listing tasks only
	
Adding examples, numbers, outcomes or types of partnership
	

	Useful examples:
· Supported local employers to explore T Level placements and early talent routes.
· Built employer partnerships across [sector/area].
· Created employer-led projects and workplace opportunities for students.
· Worked with curriculum teams and employers to shape meaningful placement activity.

	



4. Featured Section: your proof point
Use this as your employer-facing “shop window”.
Aim for two or three useful items, such as:
· an employer case study or quote
· a T Level or placement guide
· a recent employer event
· a practical resource or flyer
· a strong post about a partnership, student project or employer visit
· a short video or article

Question: If an employer only looked at your Featured section, would they see credible examples of what you do?
Helpful tip: if you don’t have content yet, then you can use content from the T Level employer site 






5. Skills, recommendations and evidence
Prioritise skills that employers will recognise / tailor if relevant to the sector/s you work with:
	Employer Engagement
	T Levels
	Industry Placements
	Business Partnerships

	Workforce Development
	Apprenticeships
	Training and Development
	Stakeholder Engagement

	Ask colleagues, employers or partners for recommendations that mention:
· the relationship
· professionalism
· practical support
· responsiveness
· outcomes
· trust or credibility



				
ACTION PLAN:
	I will improve:
Headline / About / Experience / Mobile view….
	What will I do:
	
By when?

	
	
	

	
	
	

	
Join the SDN T Level LinkedIn Employer Engagement LinkedIn Forum. This is an open account for sharing and updating. 
	
	

	
Request to join the T Level Employer Engagement Exchange. This is a closed group for employer engagement colleagues only – your space to continue to ask for support, share advice and practice, etc... 
	
	

	
Follow the DfE T Levels page
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HANDOUT 2
Comment, Connect and Post: Practical starters for being useful, visible and human on LinkedIn

1. Commenting: move beyond “great post”
A useful comment often does one of three things:
· recognises something relevant
· adds a useful perspective or example
· opens a conversation

Simple comment formula: 

Recognise + Add + Invite

Examples:
“Great to see this focus on future skills. We are hearing similar messages from employers exploring how they can connect with young people earlier and build a future talent pipeline.”

“Congratulations on the expansion. It is encouraging to see local businesses investing in growth and skills. We would be pleased to stay connected and hear more about your future workforce plans.”

“This is a useful point about attracting people into the sector. T Level industry placements can give employers an opportunity to introduce young people to real workplace roles and projects.”
Avoid
· “Great post!” with no added value
· copying and pasting the same comment repeatedly
· turning every comment into a direct sales message
· tagging people unnecessarily

2. Connection requests: open the door

A simple structure
Hi [Name], I work with employers across [place/sector] to support T Level industry placements and future talent opportunities. I noticed [relevant hook] and thought it would be useful to connect.

Examples
	Situation
	Starter

	After an event
	Hi [Name], it was great to meet you at [event]. I enjoyed hearing about your work on [topic]. I support employers with T Level industry placements and would be pleased to stay in touch.

	Sector connection
	Hi [Name], I work with employers in [sector/place] to build links with T Level students and future talent. I noticed your organisation’s work in [area] and thought it would be useful to connect.

	Mutual interest
	Hi [Name], I am connecting with employers interested in skills, early talent and workforce development across [area]. I would be pleased to stay in touch and share relevant opportunities.



3. Posting: use the work already happening
A simple post structure

Examples 
Employer visit
A really useful visit to [employer] this week, talking about the skills and behaviours young people need when they first enter the workplace.

Conversations like this are invaluable in helping us prepare T Level students for meaningful industry placements.

Thank you to [name/organisation] for sharing insight and helping us build stronger links between education and employment.

Employer thank-you
A huge thank you to [employer] for supporting [students/course] through [placement/project/event].

Their time, expertise and encouragement have helped students gain a much clearer understanding of the workplace and the opportunities in [sector].

Employer partnerships make a real difference — not just to students, but to the future talent pipeline too.
Useful information
Employers often ask what a T Level industry placement involves and how it can work alongside business needs.

The best placements are shaped around real work, meaningful projects and manageable support.

If you are interested in exploring what this could look like in your organisation, please get in touch.


HANDOUT 3
Reminder: always work within your organisations AI policy and operating protocols. Take advice from marketing and communications colleagues in the absence of current or relevant guidance.

AI Prompt Sheet for LinkedIn
· Use AI to get past the blank page, then make the result sound like you.
· Use AI to get started, not to sound generic – talking to AI, rather than typing can help
· AI can help with a first draft, wording options and confidence. Always add your own voice, local context and professional judgement before posting.

AI prompt examples:
	Improve my headline
	Write five LinkedIn headline options for an employer engagement role at a college. I support employers with T Level industry placements, apprenticeships and future workforce skills in [sector]. Make them professional, approachable and employer-facing.

	Draft my About section
	Draft a LinkedIn ‘About section’ of around 150 words for an employer engagement professional working in [place/sector]. Include T Level industry placements, employer partnerships, future talent and workforce skills. Use a warm, credible tone and end with an invitation to connect.

	Improve a connection request
	Improve this LinkedIn connection request so it feels warm, professional and not sales focused. Keep it under 300 characters: [paste draft].

	Draft a comment
	Draft three short LinkedIn comments in different tones - warm, professional and concise in response to this employer post: [paste post text]. Make the comments relevant to T Level industry placements and future talent, but do not make them sound like a sales pitch.

	Turn an activity into a post
	Turn these notes into a LinkedIn post for employers: [paste notes]. The post should thank the employer, show the value of the activity for students, and invite other employers to consider getting involved. Keep it under 150 words.

	Create post ideas
	Give me ten LinkedIn post ideas for an employer engagement professional working on T Level industry placements. Include employer visits, student projects, partner thank-yous, practical employer information and reflections on skills.

	Sense-check before posting
	Review this LinkedIn post for clarity, tone and relevance to employers. Suggest light edits only. Keep my voice and avoid jargon: [paste draft].





[image: Clipboard Partially Ticked with solid fill]Before you post, check:
· Does it sound like me?
· Have I included real details rather than general claims?
· Have I checked names, facts and permissions?
· Is the employer or student represented fairly?
· Is there a clear reason for someone to read or respond?


[image: Daily calendar with solid fill]HANDOUT 4
From Lurking to Leading: ‘Seven-Day LinkedIn Challenge’
Choose small, realistic actions - one profile action, one relationship action and one visible action.

Day 1 - Check your profile
· Use the masterclass LinkedIn profile review
· Read your headline as though you are an employer.
· Does it explain what you do beyond your job title?
· Check your profile on your phone.

Day 2 - Follow useful people and organisations
· five local employers
· a local Chamber or business network
· sector bodies relevant to your T Level routes
· existing employer partners
· colleagues whose activity you value

Day 3 - Notice what employers are talking about
· Save three employer or sector posts.
· Look for themes such as recruitment, skills shortages, growth, social value, young people, technology, sustainability and staff development.

Day 4 - Comment meaningfully
· Leave one useful comment using: Recognise + Add + Invite.

Day 5 - Make a purposeful connection
· Identify one employer contact and send a tailored connection request.
· Think: What is the warm hook? What makes this relevant to them?

Day 6 - Share something useful
· Draft or post one short update about an employer visit, student project, employer thank-you, useful T Level information or a learning point from a recent conversation.

Day 7 - Build the habit
· Choose your realistic weekly rhythm.
My weekly rhythm
	My weekly habit
	My commitment

	Review employer/sector activity
	10 minutes

	Leave thoughtful comments
	2 comments

	Make purposeful connections
	1–2 requests

	Share useful content
	1 post or draft

	Reply and follow up
	5 minutes



My commitment
	In the next seven days, I will:
	

	I will do this by:
	

	The first step I will take is:
	



Want to keep the conversation going?
After the session, search for #TLevelLinkedInLab
Look at what other delegates have shared, then choose one small networking action:
· Comment on a post that interests you
· Connect with one or two people doing similar work
· Send a short note saying what you found useful
· Save a post or idea you may want to revisit
· Simple connection message

Example:
Hi [Name], I enjoyed seeing your post from the LinkedIn masterclass. I work in [place/sector] and thought it would be useful to connect and stay in touch.


What happened?


Why does it matter?


What conversation do you want to open?


Who deserves recognition>
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